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Marketing on-ramp program (8 weeks) 

Includes: 

• Initial consultation via videoconference. 
 

• Completion of a simple, easy-to-follow marketing plan. Plan includes 

timeline with steps to help intentionally and strategically execute 

marketing efforts. 
 

• Facebook or Instagram training via videoconference. Learn how to 

maximize your social content, create basic ads, and use boosted posts.  
 

• Creation of basic “talking points” surrounding the business that will be 

used to craft marketing messages, website text, ads, and social posts.  

Choice of one of the following (determined in initial consultation): 

 Develop an email marketing strategy and email newsletter template 

within Constant Contact or Mailchimp. Help with the sending of the first 

mailing. (cost of Constant Contact/Mailchimp not included) 
 

 If you need a website, we will help you: write text for website and assist 

with gathering photos. Work with designer on overall layout and web 

strategy. (cost of website creation/hosting not included) 

 

 If you have a website already, we will help you: evaluate its effectiveness 

and provide an update to a current website.  
 

 Assist with the creation of a traditional print and radio ad campaign.  
 

 Create three “core content” blogs that can be used on an existing website.  
 

 Build out Facebook page, Google My Business Page, and Instagram. 

Investment= $1,200 

 



Check points: 

 

1. (Week 0) Sign up 

 

2. (Week 1) Set up Video Conferencing (15 minutes) to 

• Be sure they can do video conferencing- work out the 

kinks of it for them before the long meeting & ensure 

they are able to do tele-conferencing 

• Introduce yourself, WHC, expectations and what you plan 

to offer them 

• Assign Homework Packet for initial conference (I don’t 

want them to have this info until you talk to them and 

GIVE it to them) 

• Homework packet will include:  

i. Mission statement 

ii. What does their company do? 
iii. Company Overview (Basically all that they got out of 

meeting with ISBDC)  

iv. Calendar of events they usually highlight over the 

year--holidays ( mother’s day, 4th of July) Days 

closed, Sales they (President’s day, tax season, end 
of year, etc), Events – farmers markets, concerts, 

parades, etc.  

v. List of causes they support (Churches, community, 

humane society, etc.) 

vi. Passwords for their current social media outlets & 

websites, including but not limited to: Facebook, 
Instagram, Twitter, Canva, Google Business, Paypal, 

Venmo, Dropbox, etc. 

vii. Recommend sign up for : Canva 

viii. Client should have access to their company logo, if 

applicable. 
ix. Recommended that client upload business images & 

logos to an assigned Dropbox, giving access to WHC 

• Contact information will be exchanged 

 



 

3. (Week 2) Set up & attend initial meeting (1 hour) 

• Client will have thought through homework packet so 

should be already thinking about marketing and what 

they might need. 

 

4. After the meeting determine which of the add-on would be 

most productive for them to include. 

• WHC Recommend other virtual trainings that they might 

get benefit from, like Canva, Word, Mailchimp, etc. or 

would be available to them at an additional cost from 

WHC. 

 

5. (Week 3) Start virtual add-on training (Like Facebook) 

 

6. (Week 4) Start own FB posting using calendar and technologies 

taught in other trainings, integrating talking points as 

developed by WHC. 
 

7. (Week 5) Continue posting on FB 

 

8. (Week 6) WHC Website work is complete – FB posts direct to 

Website content & Email campaign begins (if applicable) 
 

9. (Week 7) Re-evaluate how they are going and re-direct as 

necessary 

 

10. (Week 8) Hand off--- all important passcodes, logons and 
information and away they go! 


